
 

 

 

 
38TH ANNUAL GOLF CLASSIC AND 6TH ANNUAL 
TASTE MASTERS SPONSORSHIPS 
   
The Northern Virginia Apartment Association (NVAA) relies on its generous sponsors to assist 
in funding educational and operational functions of the association. 
 
Vendors who participate grow their business revenue, their professional brand and elevate 
their reputation.  
 
NVAA’s members represent more than 200,000 apartment units. 
 
The 38th Annual Golf Classic and the 6th Annual Taste Masters event will take place on 
Wednesday May 13, 2026, at Westfields Golf Course in Clifton, VA. 
 
Questions about sponsorship may be directed to: 
 
Larry Hoffer 
Executive Director 
Northern Virginia Apartment Association 
O: 703 671 6777 
C: 703 304 0207 
E: lhoffer@nvaa.org  

mailto:lhoffer@nvaa.org
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All sponsors receive the following benefits: 

• Company logo on website and all general signage 
• Pre-registration list one week prior to event and full registration list within one week after the event 

 
 
 
 
 

SPONSORSHIP OPPORTUNITIES FULL PRICE 
 

TITLE SPONSOR         SOLD 

TASTE MASTERS TITLE SPONSOR  SOLD 

19TH HOLE DINNER SPONSOR – 2 AVAILABLE  $2,500 

FAIRWAY GRILL MASTER SPONSOR – 1 AVAILABLE $2,000 

RIDE & DRIVE GOLF CART SPONSOR – 2 AVAILABLE  $2,000 

BEVERAGE CART SPONSOR – 1 AVAILABLE $2,000 
BRANDED GOLF BALL SPONSOR (1 sleeve of balls per 
attendee) – 1 AVAILABLE $1,500 

BREAKFAST SPONSOR – 1 AVAILABLE SOLD 

REGISTRATION SPONSOR – 1 AVAILABLE $1,500 

HAPPY HOUR SPONSOR – 1 AVAILABLE $1,500 

HOLE IN ONE SPONSOR (HOLE #3) – 1 AVAILABLE  $1,000 

DRIVING RANGE SPONSOR – 1 AVAILABLE $1,000 

FAIRWAY FINE CIGAR SPONSOR – 1 AVAILABLE $1,000 

HOLE SPONSOR – 6 AVAILABLE $1,000 

BEAT THE PRO HOLE SPONSOR – 1 AVAILABLE $1,000 

PUTTAPALOOZA SPONSOR  SOLD 

LUNCH COCKTAIL SPONSOR – 1 AVAILABLE SOLD 

WOMEN’S LONGEST DRIVE SPONSOR (HOLE #5)  SOLD 

MEN’S LONGEST DRIVE SPONSOR (HOLE #6) $750 

WOMEN’S CLOSEST TO THE PIN SPONSOR (HOLE #7)  SOLD 

MEN’S CLOSEST TO THE PIN SPONSOR (HOLE #12)  $750 

ON THE ROAD APPROACH SIGNAGE – 10 AVAILABLE $750 

http://www.nvaa.org/
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Specific Benefits for Each Sponsorship 
 
19th Hole Dinner Sponsor: 

• Signage at Clubhouse 
• Opportunity to greet all golfers as they arrive (a table and 2 chairs can be provided) 
• Acknowledgment at event 
• 2 thank-you posts on social media (one prior and one after the Golf Classic) 
• Up to 4 non-golfing tickets provided    

 
Fairway Grill Master Sponsor: 

• Signage at Pavilion 
• Opportunity to greet all golfers as they arrive (a table and 2 chairs can be provided) 
• 2 thank-you posts on social media (one prior and one after the Golf Classic) 
• Up to 4 non-golfing tickets provided    

 
Ride & Drive Golf Cart Sponsor: 

• Signage on all golf carts 
• Opportunity to have representatives meet golfers when they go to pick up their carts 
• 2 thank-you posts on social media (one prior and one after the Golf Classic) 
• Up to 4 non-golfing tickets provided  

 
Beverage Cart Sponsor:  

• Signage on beverage carts 
• Opportunity to have representative ride on the cart when delivering beverages 
• 2 thank-you posts on social media (one prior and one after the Golf Classic) 
• Up to 3 non-golfing tickets provided  

 
Branded Ball Sponsor: 

• Logo on all golf balls 
• Opportunity to have representatives meet golfers and hand out balls 
• 2 thank-you posts on social media (one prior and one after the Golf Classic) 
• Up to 3 non-golfing tickets provided    

 
Breakfast Sponsor: 

• Signage and acknowledgment of sponsor at breakfast  
• Opportunity to have representatives meet golfers at breakfast 
• 2 thank-you posts on social media (one prior and one after the Golf Classic) 
• Up to 3 non-golfing tickets provided    

 
Registration Sponsor: 

• Signage at registration table  
• Opportunity to have representatives greet golfers at registration 
• 2 thank-you posts on social media (one prior and one after the Golf Classic) 
• Up to 3 non-golfing tickets provided    

 
 

http://www.nvaa.org/
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Happy Hour Sponsor: 
• Signage and acknowledgment of sponsor at happy hour 
• Opportunity to have representatives meet golfers at happy hour 
• 2 thank-you posts on social media (one prior and one after the Golf Classic) 
• Up to 3 non-golfing tickets provided    

 
Driving Range Sponsor: 

• Signage at driving range 
• Opportunity to have representatives meet golfers at driving range 
• Thank-you post on social media (after the Golf Classic) 
• 2 non-golfing tickets provided    

 
Fairway Fine Cigar Sponsor: 

• Signage at starting point for tournament 
• Opportunity to have representative hand out cigars (1 per golfer) on beverage cart and at Pavilion 
• Thank-you post on social media (after the Golf Classic) 
• 2 non-golfing tickets provided    

 
Hole Sponsor: 

• Signage at sponsored hole 
• Opportunity to greet golfers at the hole (1 table and 2 chairs can be provided upon request) 
• Thank-you post on social media (after the Golf Classic) 
• 2 non-golfing tickets provided    

 
Lunch Cocktail Sponsor: 

• Signage at Pavilion 
• Opportunity to greet all golfers as they arrive (a table and 2 chairs can be provided) 
• Thank-you post on social media (after the Golf Classic) 
• 2 non-golfing tickets provided    

 
On the Road Approach Signage Sponsor: 

• Signage placed on the side of the road as golfers approach the course 
• Opportunity to greet each golfer as they drop their bags at golfer valet 
• Thank-you post on social media (after the Golf Classic) 
• 2 non-golfing tickets provided    
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